Time

Fit /8]
13:30 - 13:40

13:40 - 13:50

13:50 - 14:15

14:15 - 14:50

14:50 - 15:20

156:20 - 16:50

15:50- 16:05

16:05 - 16:35

16:35 - 16:55

16:55-17:40

17:40-18:00

18:00-18:10

Length
KA

5-10 min

10 min

25 min

35 min

30 min

30 min

15 min

30 min

20 min

45 min

20 min

10 min

DIGITAL DAY 2011

Condé Nast China Digital Day 2011 - New Vision, New Trends, New Power
REHLPRE201FHEMARE - FTER, FEE, FeE

Speakers
A
Opening K&F1%

Weiming Cao &4
Managing Director, Condé Nast China
BREMATRE, EFRAE

James Bilefield

President, Digital, Condé Nast International
BRMAERR, IREIR

Celia Pan &&
General Manager, Digital, Condé Nast China
BERMEHRE, FEERE

Dr. Andreas Weigend £R2E
Former Chief Scientist of Amazon.com;

Writer, Lecturer and Consultant on "Social Data Revolution”

BN A B B ER S
RATFHEUBEEFNZREE. HB. B

Xiaopeng Zhou JEESHE
Deputy Editor-in-Chief, Sina.com
FORW, B2

Tea Break Z&t

Yew Hwee Ng #IEIE
Greater China Managing Director, Adobe Systems
AdobenE), KHAEXEEFRZE

Jerry Wang T&F
Wireless Business Director, Condé Nast China
BRJAHRE, FEEBEELS2E

Michael Ruan Bt

Co-President & COOQ, iResearch Consulting Group
VS nER, KMERHFEREER

Homei Chen BR#93E
Editorial Director, SELF China
(IR2SELF) #&, HRELRE

Angelica Cheung 3K
Editorial Director, VOGUE China
(VOGUERME XS ) &%, HEIA

Feng Wang F$&
Editorial Director, GQ China
(ZikGQ) £7&, REIKL

XuWang EfB

Editorial Director, AD China
(ZMAD) #&, RELBE

Panel Moderatoriit *#:
Celia Pan &%

Anita Chang Z=FRk
Publisher, VOUGE China & AD China
(VOGUERRIG5XE ) & (RABAD) #i&, HBA

James Woolhouse

President, Condé Nast Asia Pacific
Vice President, Condé Nast International
REHET AKX 2. BREAAERRERH

Joined by other Condé Nast executives

Topic
A

Video ##

Welcome Speech - Condé Nast China’'s Commitment to Digital & to
Our Best Traditions

FHipEH . RRM AT ENFHERL S SRARGHRRE

The Importance of Multimedia Branding

ERATaRBEHNEEM

New Vision, New Power - Condé Nast China Digital Business Update

FER, HEE - RRPUTEFEEERRZARRAERE

E-commerce, Me-commerce, We-commerce - How the Social Data
Revolution Changes the Way Consumers Make Decisions

BFHS. TAEE. HSUES- HEUBEETOIRTHEEN
RETTRH

Social Media - How It Has Transformed Us

HEUEE: OETBRERA

New Technology for the Traditional Media -
A Dialog on Condé Nast’s Leverage of Adobe’s Mobile Publishing
Platform, and the Opportunities Present for Advertisers

FREREFHEAR . REAHLXN FAdobe BERIHBERNFIA. X
I & EAHEIERE

Readers, Content and Story-telling Environment - Condé Nast China
Digital User Research Report

BEE. AR RETR - BROACFESBAARER

Panel Discussion: The Presence & the Future of Print-Digital Integration

THWR: FARESHTEENES - IRERE

A Magazine Publisher’s Digital Journey
— 7 HARA BT R 2 R

Closing remark & Lucky draw for 3 lucky clients

R, R=NUEDRRAHER



